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Our Water, Our Responsibility: Be a Water 
Guardian



•Will you be a local water champion for 
OTTERS to share our work and contribute 
feedback? 

https://otters-eu.aua.am/contact-us/



Follow us and get involved!

Facebook: @ottersprojecteu

Twitter: @otters_project

YouTube: @ottersproject-wz2ty

LinkedIn: @otters-project



• Water stewardship - using water in a way 
that is socially equitable, environmentally 
sustainable and economically beneficial*.

• Scope: foster a sense of agency in water stewardship

• Objective: 
• co-design campaigns that will change hearts and minds 

by integrating citizen science components

• engage citizens, empower younger and older 
generations to take action, promote the practice of social 
innovation, ocean and water citizen, local stewardship, 
and achieve the social transformational goals

• Target audience: You! water users, water 

managers, water experts, fishers, divers, water advocates, 
water authorities, and water donors.

Engaging with stakeholders & Co-designing 
umbrella campaign on water stewardship

* https://www.unido.org/



Key Messages

Older generations



Desired Outcomes

• Raise awareness and understanding of the importance of water for people, nature, 
and the economy. 

• Understand the challenges and opportunities of managing water resources 
sustainably.

• Motivate stakeholders to take action to protect and restore water sources and use 
water efficiently and responsibly.

• Contribute to the achievement of the SDG 6 (Sustainable Development Goal).

Ensure availability and sustainable management 

of water and sanitation for all



Success Indicators

• The number of people reached with our campaigns.

• The number of people who are aware of the importance of water stewardship and the 
actions they can take to protect and conserve water resources.

• The number of users who have improved their water use efficiency, reduced their 
water pollution, and increased their water recycling and reuse.

• The number and type of policies, plans, and practices that have been developed or 
influenced by the campaign to support sustainable water management and 
governance.

• The number and diversity of stakeholders (individuals, communities, businesses, 
governments, NGOs, and international organizations) and partners who have 
participated in or supported the campaign or events.
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